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Estimated 89% of 10-year-olds unable to read a 
simple sentence–up from 87%.

Globally, 463 MILLION learners whose schools 
closed had no access to remote learning

49% in ESAR not able to be reached remotely

2.9 BILLION people are still offline, over 90% 

in developing countries

49% of Namibian population have no access 

to internet (2017, ITU)

Estimated 30 MILLION additional students may 
drop out of the school system

Half TRILLION DOLLAR lost in future earnings, 

for SSA

WHY REIMAGINE EDUCATION?



UNICEF’s 
Approach to 

Digital Learning

• Learning Recovery

• Transformation of Education Systems



Leveraging Technology for Education Recovery

Real time 

monitoring, 

early warning 

systems

Adaptive 

digital 

assessments

Prioritize foundational 

literacy 

and numeracy in digital 

learning solutions

Digital learning 

hub 

for mental health & 

psychosocial 

support



UNICEF's VISION for Digital Learning for All

Not just at school, but also at 

home, in emergency contexts Not just online, but also 

offline and semi-offline

Not just tablets and 

computers, but 

also smartphones, smart feature 

phones

Not just digitizing traditional 

learning, but leveraging innovative 

approaches

Not just for those with digital 

skills, but 

digital learning as a means to acquire 

digital and other skills

Not just learning, but linking 

learning to earning



https://unicef.sharepoint.com/teams/PD-GREI

Young People’s Engagement 

Affordable Data and Content

Devices

Connectivity

World-class digital learning



UNICEF’s Digital Learning Principles

1. Equitable & Scalable 

(free, runs offline & on low-cost devices, in local languages, inclusive for 

children with disabilities, integrates with other platforms)

2. Safe

(online safety features and data protection)

3. World Class 

(interactive, adaptive, engaging and nimble)

This will be used to 

advocate for more 

equitable, scalable, 

effective digital learning 

– and as a tool for 

comparison and 

selection



The Challenge
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If a household has a device, it is 

likely with the father and rarely 

shared with children, especially 

daughters.  

9 out of 10 new internet users speak 

local languages, yet content is not 

available. 36% of women have no 

access to internet. 

1. Connectivity Divide

(Network quality & 

coverage)

• 2% of children in poorest families vs 

43% in wealthiest have connectivity

• 9% of rural children vs 22% of 

urban peers

Increase in cyber-bullying and access 

of inappropriate content but parents 

unsure how to monitor usage. 54% of 

youth do not have necessary digital 

skills. 

2. Device Divide 

(Inequities in access to low 

& high-tech devices)

3. Digital Skills Divide

(Children, youth, 

parents)

4. Social Divides 

(Gender, language, 

disability)



3. Digital Skills Divide

(Children, youth, teachers)

Response to challenges
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1. Connectivity Divide

(Network quality & 

coverage)

3. Digital Skills Divide

(Children, youth, teachers)

Connect schools, communities and 

learners to the internet and digital learning 

opportunities and skills in a sustainable, 

affordable and meaningful way, focusing 

on unconnected areas in the poorest parts, 

leveraging the ITU and UNICEF Giga 

partnership and strategy. 

Build capacity and develop digital 

skills among children, parents, and 

teachers through various partnerships

2. Device Divide 

(Inequities in access to low 

& high-tech devices)

4. Social Divides 

(Gender, language, 

disability)

Ensure that male gate-keepers understand 

the relevance for girls to access the 

internet, and provide quality content in 

local languages

Scale up equitable and inclusive access 

to technological devices, particularly 

among girls and marginalized groups, 

leveraging partnerships with MNOs and 

phone manufacturers 



Steps for comprehensive Digital transformation 

1. Political will 

and 

commitment

Is the digital

transformation

a priority in

political agenda

and educational

policy?

2. Landscape 

analysis, 

Mapping

Which children

and young

people are

learning through

digital solutions

and which ones

are not? What

are they

learning through

digital

solutions?

3. Identification 

of  appropriate 

digital solutions

Which world class

digital solutions

are relevant to

expand access,

and learning

opportunities for

every child and

young person?

4. Curation and 

filling up the 

gaps

Development of

age-appropriate

content;

foundational,

transferable,

entrepreneurial

and job- specific

skills; in

languages

children

understand; and

make solutions

accessible for the

most

marginalized

5. Building 

partnerships 

Partnerships to

co-create digital

solutions, to

advocate for every

child and young to

have access to

learning, to

volunteer as

mentors and peer

educators and to

support access to

learning

opportunities for

the most

disadvantaged

6. 

Communications 

and roll-out

Large-scale

communications

and advocacy to

mobilize users,

parents,

caregivers and

facilitators

including teachers

7. Real time 

monitoring and 

analytics

Adapt solutions

and roll-out

strategy based on

real-time data

EVIDENCE GENERATION

RESOURCE MOBILIZATION



Partnerships in Action



ERICSSON’S PARTNERSHIP

WITH UNICEF = Giga

• In 2020, Ericsson, a multinational networking and telecommunications company, entered into a 

global three-year partnership with UNICEF to help map school connectivity in 35 countries by 

the end of 2023, valued at $5.7M USD.

• Ericsson is the first private sector partner to make a multi-million dollar commitment to the 

initiative and is the first to become a Global UNICEF Partner for School Connectivity Mapping.

• The partnership is a timely response to the deepening digital divide and an education crisis that 

has been exacerbated by the COVID-19 pandemic. 

• Mapping the internet connectivity landscape for schools and their surrounding communities is a 

critical first step towards providing every child with access to digital learning opportunities.

• The partnership with Ericsson aims to accelerate UNICEF’s efforts to give every child and 

young person access to digital learning opportunities.



SAP’S PARTNERSHIP

WITH UNICEF

• In 2019, SAP, a multinational software corporation, entered into a global three-year 

partnership with UNICEF under a strategic multi-million dollar partnership to form the first 

“Generation Unlimited” partnership.

• The partnership is contributing towards delivering skills building to adolescents, by 

generating inclusive opportunities for underserved young people worldwide, preparing them 

for decent work by equipping them with the hard and soft skills needed to make the most of 

future work opportunities. 

• The partnership’s impact is to help develop sustainable, scalable education models to 

provide more than 1.5 million young people with 21st century digital and life skills by 2022. 

• The collaboration will help reach young people across Africa, Asia and Europe, with initial 

efforts focused on India, Turkey and Vietnam, working to prepare young people to become 

engaged and productive citizens. 



AIRTEL’S PARTNERSHIP

WITH UNICEF

• In May 2020, a “light” MOU was signed to zero-rate websites across 13 countries (ESAR and WCAR) 

and provide favourable rates for cash transfers to support UNICEF’s Covid-19 response.

• A Pan-African Partnership was signed in October 2021 

• US$7M and US$50M CIK across 5 years. 

• 3 Partnerships Pillars 

o School connectivity and access to quality digital learning 

o Accessible learning platforms

o Advocacy for digital education for African children and for MNOs to play their vital role

• 13 total CO participation across ESAR and WCAR – 7 COs in ESAR: Kenya, Madagascar, Malawi, 

Rwanda, Tanzania, Uganda and Zambia. 



• Live in 23 countries and 30+ countries in the pipeline

• Supporting over 2 million users

Learning Passport in 

ESARO

• Live in Zimbabwe and 

Puntland, Somalia

• In development in 

Eswatini, Ethiopia, 

Lesotho, 

Mozambique,

South Africa, Zambia

The Learning Passport



UNICEF supported AU Digital Education Strategy

UNICEF’s Vision for Digital 

Learning for All

is well-aligned with 

AU Digital Education Strategy and 

Implementation Plan in that both 

aim to bridge

connectivity divide

digital skills divide

and

leveraging digital technology to 

enhance learning for all

The DOTSS Strategy

Digital connectivity,

Online and offline learning,

Teachers as facilitators and motivators of
learning,

Safety online and in schools and,

Skills focused learning (DOTSS) framework

The Strategy has benefited from UNICEF inputs. 



Selected Digital Learning in ESA: Snapshots

South Africa

➢Siyavula

➢2Enable

Puntland, Somalia

➢ Learning Passport

Zimbabwe
➢ Pioneering Learning Passport offline 

➢ Learning Passport Gender Equality 

Package

Kenya
➢ Accessible Digital Textbooks

➢ Kenya Cloud

Rwanda
➢ Digital Learning + GIGA

➢ Accessible Digital Textbooks



Digital Learning Solutions selected partnerships

Digital content

Access platforms

Curation

Learning

Passport

National

Platforms

National level

content providers



Thank You
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